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Survey Data Collection — Fundamentals
What | need to be concerned about, think about and plan for

I. What is the target population? Who do | want to learn about?

Il. Do | need a probability sample or can | use a non-probability sample?
A. What does it imply if | use a non-probability sample?

Ill. What sample frames exist?
A. Are there lists of the population? Can | get access to these lists?
B. If there are lists, are they current? accurate? biased?
C. If no lists, what can | use to try to access the population?

IV. How should | sample from the frame?
A.lIs a simple random sample CK?
B. Do I need a complex sample (strata, clusters or other devices)?
C. What happens if | need to have a complex sample?

V. What size sample do | need?

VI. What mode can be used for the survey? (telephone, mail, web, computer, face-to-face)
A. What do | gain and lose with choice of a mode?

VIl. What is a response rate and should | be concerned about it?

Vill. What questions do | want to ask on my survey?
A. What do | need to know?
B. How do | decide what to ask?
C. What makes a question good or bad?
D. What if questions are sensitive?
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